
Please note: all FLA events are subject to the application of competition law. Details will be available on the day.

The rules on financial promotions can often struggle to fit in with modern advertising formats, however it 
is vital that they remain compliant whilst still being creating interest and promoting sales. 
 
This training workshop provides a valuable opportunity for firms to learn about the financial promotion 
and advertising regimes. It will cover FCA and Advertising Standards Agency requirements and will  
provide practical advice on how to remain compliant and avoid the pitfalls. 

As well as attending this event, FLA members are welcome to share in confidence beforehand any  
questions or examples they would like to discuss and compare with their peers at the workshop.

By attending this session delegates will: 

• Understand what the FCA and others expect from compliant financial promotions;
• See practical examples of financial promotions and the common issues;
• Understand the issues caused by the interaction of the “rules” with modern advertising including  
 digital social media platforms;
• Consider what a financial promotions approval process should look like;
• Understand the consequences of getting it wrong and what actions to take if it does; and
• Be better equipped to put together, review and approve complaint financial promotions.

Financial Promotions: achieving compliance
21 June 2021

Course Fees: 
Members Price: £465 + VAT

Non-Member Price : £625 + VAT

To book online click the link below
Financial Promotions: achieving compliance

https://www.fla.org.uk/events-and-training/events/financial-promotions-achieving-compliance-1486/book/


Please note: all FLA events are subject to the application of competition law. Details will be available on the day.

Financial Promotions: achieving compliance
21 June 2021

Programme Overview

Start: 10.00 - Finish: 16.00

10:00 Welcome and introductions

10:15 Workshop aims, objectives and 
planned outcomes

10:30 Introduction to Financial 
Promotions
• Setting the scene
• The FCA’s view
• The challenges faced
• Update on recent events

11:00 Introduction to the rules
• Who are the regulators?
• What do they do?
• Where are the rules?
• Are the rules fit for purpose?

11:30 Break

11:45 Financial Promotion Rules – credit
• What is required?
• Limited space media
• Risk views
• Achieving your aim
• Trends

13:00 Lunch

13:30 Financial Promotion Rules – hire
• What rules apply?
• How does this compare to credit?

14:00 Broker specific requirements
• What are broker’s required to do?
• Oversight of third parties
• Controls

14:30 General advertising requirements
• ASA – CAP/BCAP
• Trading Standards
• Copy Clearance Centres – what is  
 their role?

15:00 Approval Process

15:15 Break

15:30 What happens if it goes wrong?
• Enforcement action
• Responding to issues
• Learning from mistakes

16:00 Summary and Review
• Take aways
• Final questions
• Close


